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‘Star Wars’ and © 


Laser Beams 


By Pierre Bowman, Entertainment Editor 


Laser beams will streak through 
the air, images will dance on a 
huge screen, fireworks will explode 
and there will be a whole sham bat- 
tle to dazzle the eyes—and the 
audience will go bananas, if it's 
anything like audiences on the 
Mainland. 

“Zubin Mehta, who's totally flip- 
ped out, had a 15-minute standing 
ovation. He had absolutely no idea 
what to do. It's pretty hard to do an 
encore when you've blown up 
everything.” 

The speaker is Ed Auswacks, 
head of Lasermedia, the company 
that will sponsor the Honolulu Sym- 
phony's "Star Wars” concert at the 
Waikiki Shell on Saturday evening 
with the orchestra and KORL 
radio. 

He is talking about Mehta—who 
is known more for his giant's repu- 
tation in the world of classical 
music than for being flipped out— 
and the first “Star Wars™ concert 
last November at the Hollywood 
Bowl with the Los Angeles Philhar- 
monic. 

There have been many ‘'Star 
Wars“ concerts since then, with 
Lasermedia types traveling hither 
and yon with equipment. The most 
recent was last week in Montreal, 
before a wildly enthusiastic audi- 
ence of 60,000. 

The concert on Saturday will be 
Lasermedia’s “Star Wars” finale 
and homecoming all rolled into 
one. 


LASERMEDIA GOT its start in 
the Islands with Auswacks and two 


rtners. 

“We got together out here in Ha- 
waii,”’ said the 31-year-old Aus- 
wacks, his eyes flashing under a 
curly mop of carrot hair. “Let's 
see, that was about 4' years ago 
when we started working with 
lasers creatively. The first show 
was at the Bishop Planetarium. 
The Black Hole Laser Light Show. 
We turned it into an educational, 
informative, entertaining show 
about many things, and it sold out 
every night for about four 
months." 

Then Auswacks and Lasermedia 


went to the Mainland to hit the big 
time. 

“ELO (the Electric Light Orches- 
tra) gave us our first commercial 
break on the Mainland over three 
years ago," said Auswacks. 

Lasermedia’s contribution to that 
pop group has grown into a huge, 
tomato-shaped stage set which 
opens, spaceship-fashion, into a 
glowing environment—bedazzling 
with a wide variety of electronic 
flash—for the band. It travels in 
nine 45-foot vans, so that ELO 
arrivals now look as if the circus 
were coming to town. 

For the “Star Wars" concerts, 
there are two tons of gear which 
has been air freighted to Honolulu, 
with Lasermedia killing two birds 
with one stone by doing a Honda 
convention in Honolulu as well as 
Saturday's concert. 


“STAR WARS,’ the movie, I 
really feel has changed a lot of the 
consciousness in this country," said 
Auswacks. ‘Probably the planet. It 
started telling people we're really 
into technology as art, that we can 
really use space technology in thea- 
ter. ` 

*“Star Wars’ ‘really started the 
ball rolling, and we were asked to 
take it another step further work- 
ing with rock ‘n’ roll live produc- 
tions, and then this Hollywood Bowl 
show. J 

“It was taking the excitement of 
the things that happened in the 
movie and making people feel like 
they're in the middle of it. And 
working with a symphony is a very 


. exciting thing in our company be- 


cause it gives us the opportunity to 
use lasers in the finer arts. 

“The concert here will also fea- 
ture, for the first time, lasers pub- 
licly choreographed with dance. 
Earnest Morgan (of the Honolulu 
City Ballet) is dancing and choreo- 
graphing. We're going to create a 
laser environment where the danc- 
ers will be interacting with the 
lasers—capturing lights that are 
projected onto them, dancing be- 
tween beams and columns of light. . 

“Coming home to Hawaii has al- 
lowed us to be creative in the free- 
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dom that's here to bring together a 
lot of talented local people. 

“And working with symphonies 
has brought all types of people out, 
many who've never been exposed 
to classical music. It's opened 
whole new doors." 

AUSWACKS GETS vague when 
asked about Lasermedia’s annual 
earnings. but says the company is 
“considered one of the biggest by 
the federal government” and defi- 
nitely travels more than any other 
laser outfit in entertainment, which 
he says is rife with competition in 
laser activities. 
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Ed Auswacks remembers the first 
efforts of Lasermedia which got its 
start in Honolulu 41⁄2 years ago. 
Now Auswacks and the company 


` which he heads are back from the 


Mainland for a ‘Star Wars’ 

with the Honolulu 
Symphony at the Waikiki Shell on 
Saturday. 
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